
ISSUE 01 •  MARCH 2021

A2Q
C

on
ne

ct
in

g 
C

re
at

iv
es

  •
  C

on
ve

ni
ng

 C
om

m
un

iti
es

  •
  C

el
eb

ra
tin

g 
C

ul
tu

re
s





Dear Friends of QAIC, 

As we make our way through 2021 with the COVID-19 pandemic still on everyone’s mind, we at QAIC remain 

committed to our mission of cultivating artistic expression and cultural dialogue from the United States, Qatar, 

and the larger Arab and Islamic worlds as a means for bridge building and cultural connection. In that effort, it 

is with great pleasure that we introduce our inaugural publication of A2Q - a quarterly magazine full of exclusive 

articles, interviews, and fun activities relating to art and culture.  

The name A2Q comes from the magazine’s goal of covering topics ranging “from America to Qatar and 

everything in between.” We hope A2Q can give voice to creatives, academics, writers, and storytellers seeking to 

make a positive change in the world by sharing their stories, journeys, activities, and lessons with others. We hope 

that through A2Q, we can continue to share unique perspectives and creative visions while bridging the gap – 

whether six feet apart or oceans away – between our diverse communities in the United States, Qatar, and the 

Arab and Islamic worlds.  

As a quarterly magazine, each issue will feature content that encompasses the themes celebrated at QAIC 

throughout that quarter, delivering in-depth and engaging content that complements our in-person and virtual 

programming. Our first issue focuses on Film, Sports & Society, and Architecture & Olfactory Art, and more.  

Our goal while producing A2Q was to create a product for anyone interested in the unifying experience of art 

and culture that would help expand their perception of the world around them. In the following pages (and in 

issues to come), you will encounter literature on culture, examples of art collaboration, and interactive activities 

for your own creative expression. As our community consists of not only artists and creatives but also academics 

and business professionals, our hope is to provide a magazine that is meaningful, enjoyable, and relatable for 

our diverse audience from around the world.

We truly hope that you enjoy the content shared within these pages and that it inspires you to share your own 

expressions and experiences with us in the future.  

Sincerely,  

Fatima Al-Dosari,
Executive Director

Welcome to A2Q: 
A Letter from the Executive Director



A2Q (America to Qatar) is a digital magazine that spans the work 
of artists and the insights of experts from the United States, Qatar, 
and the Arab and Islamic worlds. As a quarterly digital platform 
serving creatives with diverse perspectives in art and culture, A2Q 
addresses subject matter in the aim of bridging cultural barriers 
and cultivating understanding. While at its core A2Q provides 
a voice to culture, history, and art relating to the Arab and Islamic 
communities around the world, A2Q also exists in recognition of 
the universal appeal of creative expression and the benefits 
of cultural convergence.

Interested in being featured in an upcoming issue of A2Q? You 
can submit your work as an artist, writer, or academic with the 
QAIC editorial team for a chance to be featured. If selected, we 
will contact you to begin the editorial process. More information 
can be found at www.qataramerica.org/A2Q.

The Qatar America Institute for Culture (QAIC) is an independent 
501(c)(3) non-profit organization that creates, curates, and 
executes programs and research that amplify the prominence of 
all forms of art and culture in society. QAIC cultivates artistic 
expression and cultural dialogue from the United States, Qatar, 
and the larger Arab and Islamic worlds. 

QAIC serves as a vital hub to convene artists, curators,  
storytellers, creatives, scholars, and academics, connecting them 
with a global network that extends beyond its physical space in 
Washington DC. Through art exhibitions, educational programs, 
scholarly research, and cross-cultural partnerships, QAIC provides 
interactive experiences in an inclusive environment to celebrate 
and appreciate art and culture. 

About QAIC

About A2Q
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Qatar Captures

KAWS: He Eats Alone 
Exhibit. Doha, Qatar.

Above: FOCI submission: 
Past Meets 
Present. 
Photo courtesy of 
Aflah Hussein.

Below: FOCI submission: 
He Eats Alone.  
Photo courtesy of 
Noman Quadri.

Weill Cornell Medical College Qatar, Doha, Qatar. Photo courtesy of Trevor Pratt.
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Weill Cornell Medical College Qatar, Doha, Qatar. Photo courtesy of Trevor Pratt.
FOCI submission: One 
Journey, One Ride. 
Doha, Qatar. 
Photo courtesy of 
Sujan Archibald.

Souq Waqif with 
Fanar Qatar 
Islamic Cultural 
Center in the 
background. 
Doha, Qatar. 
Photo courtesy of 
Vladimir Kulikov.
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QAIC Board of Directors

"The Qatar America Institute for Culture is a superb organization linking America, Qatar and the larger 
Arab and Islamic worlds through an expanding cultural dialogue with thought provokers such as artists 
and designers, historians and storytellers, and academics and societies in the shaping of culture and the 
world around us. I see an ongoing need for people to embrace knowledge about other worlds, places, 
people and ideas, and QAIC does this so well."

Peggy Loar, Chairperson of QAIC, is an experienced global museum professional and the former founding Director 
of the National Museum of Qatar. She served as President of US/ICOM and Vice President for Culture and 
Director of the Museum at Asia Society, NYC. As Director of the Smithsonian Institution’s Traveling Exhibition Service, 
she received the Smithsonian’s prestigious Gold Medal for Distinguished Service. She is the Founding Director of the 
Wolfsonian FIU, and COPIA: The American Center for Wine, Food and the Arts. As the first Program Director of the 
Institute of Museum Services, she set up the first governmental General Operating Support program for US museums.   

Peggy Loar
Chair

"I am pleased to be a member of the QAIC Board as it affords me and opportunity to participate in 
an organization that seeks to promote the arts and culture in a region often overlooked.  As a 
practicing artist I understand the importance of art and design in every aspect of our lives and QAIC 
is the perfect vehicle to ensure this important mission is accomplished."

Sandra Wilkins has been in the fashion business for over 50 years and has done just about every job from 
runway and print model to chairing one of the top-rated fashion degree programs in the US. She traveled to 
Qatar in 1999 and established the first fashion department in the Gulf region, chairing the department until her 
retirement in 2018. Sandra accomplished many things as a Fashion Educator in the US and Middle East, and has 
received the following accolades:  

- “Most Outstanding Design Educator” Queens Way, 1980’s  

- “Margaret Petrie Award” given for significant contributions to Qatari Women, VCU, 2003  

- “Outstanding Service and Artistic Contributions” Al Jazeera Channel, 2005   

- “Outstanding Service to Qatar and the Community” Social Development Center, 2005 - 2007   

- “Most Outstanding Fashion Design Department and Professor in the Middle East, North Africa and Asia” The  

   World Education Congress, 2011 

Sandra Wilkins
Secretary

Get to know our Board of Directors, and read what they have to say about QAIC!
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QAIC Board of Directors

"The Qatar America Institute of Culture (QAIC) plays an absolutely critical role in expanding and 
strengthening the already robust relationship between Qatar and the United States. The Institute’s carefully 
curated cross-cultural engagement program creates meaningful and authentic opportunities that 
reinforce the many common bonds we share, and deepen our common appreciation for the cultural 
aesthetics that make Qatar and the United States unique. QAIC sits squarely as a leader at the intersection 
of this dialogue." 
 
Josh Corless is Vice President for International Government Affairs & Political Risk for ConocoPhillips, one of the 
world’s largest independent energy exploration and production companies. In this role, Josh leads the diverse set of 
worldwide corporate diplomatic relationships supporting the company’s global operations and investment portfolio. 
Before joining ConocoPhillips, Josh served in a range of national security leadership positions in the US government 
focused on driving risk out of high-impact capability investments and operations. Josh started his career as a 
journalist for a boutique international security publisher.  

Kurt Nystrom
Treasurer
"I look forward to QAIC establishing an important bridge, linking the cultures of the US and Qatar, through 
its programming, research and cross-cultural activities."

Kurt Nystrom joined the Board in July 2020 as Treasurer. He has worked in the not-for-profit field for over 30 years as 
a CFO and COO in organizations including museums, cultural centers, and land trusts. He has also been a member 
of a variety of 501.c.3 boards of directors. Kurt grew up in New York, is married and has 3 children and 5 
grandchildren. He holds a Bachelor’s degree in Mechanical Engineering from the University of Rochester and an 
M.B.A. in Finance from the University of Florida. 

"A relationship between two nations is complete when their people get exposed to one another culture 
and tradition and that’s our main goal at QAIC." 

Ashraf Abu Issa is the Chairman and CEO of Abu Issa Holding, Blue Salon Retail Group with 100+ stores and Abuissa 
Marketing & Distribution among over 20 companies and more than 3000 employees. Abu Issa received the Ernst & 
Young’s Entrepreneur of the Year Award in 2011, the Businessman of the Year by Arabian Business magazine in 2016, 
and "Lifetime Achievement Award 2019": from the Swiss Business Council in Qatar. He is a founder of multiple NGOs 

and charities including Founding Board Member, INJAZ Qatar , and Founding Champion - Young President’s 

Organization (YPO) Qatar Chapter.

Ashraf Abu Issa
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"The Qatar America Institute for Culture is a forward-looking entity aimed to promote better 
understanding between different nations, appreciation and acknowledgment of different cultures for 
a more peaceful and fairer world."

Dr. Sheikha Abdulla Al Misnad is dedicated to enhancing Qatar’s general and higher education systems. She 
was a founding member of the Qatar Foundation and a member of the Supreme Education Council, overseeing 
the Education for a New Era (EFNE) initiative. In 2003, she assumed the presidency of Qatar University. 
In recognition of her ongoing, distinguished contributions to Qatar’s Education Sector, an Emiri Decree was 
issued granting Dr. Al Misnad the rank of a Minister. In January 2008, Dr. Al Misnad was awarded an Honorary 
Doctorate in Civil Law from Durham University, in recognition of her outstanding achievements in the field 
of education. Dr. Al Misnad is also a member of many international entities and institutions, including, but 
not limited, to: 

- United Nations University Council 

- Committee on the Elimination of Racial Discrimination in the United Nations 

- World Justice Project’s Board of Directors 

- Doha Institute for Graduate Studies. 

Dr. Shaikha Al Misnad

Dr. Khalid Al Sulaiti
"The Qatar America Institute for Culture is an exceptional transatlantic incubator allowing its members and 
the people signing up for QAIC programs to be part of a generation of women and men around the world 
who are willing to be proud of making the world better by embracing knowledge and bridging worlds 
through dialogue of cultures. As a Board Member of Qatar America Institute for Culture and General 
Manager of the Cultural Village Foundation-Katara, I feel privileged to belong to such valuable institutions 
and proud of actively participating in changing the world."

Dr. Khalid Ibrahim Al Sulaiti is the General Manager of the Cultural Village Foundation - Katara. Al Sulaiti’s 
extensive experience has been crucial to achieving Katara’s vision, to encourage the cultural exchange that 
enhances the understanding between people and the peaceful dialogue in the world by building cultural bridges. 
Al Sulaiti has been actively engaged in research as the Member of the Council of Trustees of the Centre for 
economic research, the Executive Editor of the Scientific Administrative Development Qatari Journal and the 
Chairman of the Permanent Scientific Committee of the Institute of Administrative Development. In 2011, Arabian 
Business named him one of 500 strongest personalities in the Middle East. He holds a PhD from the University of 
Strathclyde University and a BA in International Business and MBA Concentrating in Finance from the University of 
Bridgeport, USA. 
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What We Do

QAIC headquarters, located in DC’s popular Dupont 
Circle neighborhood, hosts rotating exhibitions 
throughout the year in our historic gallery space. 
Whether an innovative contemporary art installation or a 
journey through history, these exhibitions invite visitors of 
all ages to explore diverse forms of art and heritage.  

At QAIC, all are welcome to expand their knowledge of 
the arts and culture by participating in our regular 
educational programs. QAIC’s Expressions Art & Culture 
Talks provide audiences exclusive insight from creatives 
and experts on topics including horse breeding, film, and 
architecture. Our newly launched Museum Series 
convenes museum practitioners not only for a behind-
the-scenes look at today’s museums, but also to generate 
dialogue about current museological trends and issues. 
At our hands-on cultural enrichment events, audiences 
learn about art, culture, and the creative process by 
producing their own art and crafts.     

QAIC invites members from our various communities to 
engage with us in many ways, whether through cele-
brations such as our Iftar dinners or our annual IMPART 
Summit, the “Congress for Creatives.” We also offer 
various scholarly opportunities, including fellowships and 
internships, throughout the year for those interested to get 
further involved with QAIC! 

Art

Culture

Education
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Each year, the Qatar Museums (QM) network 
sponsors the annual Years of Culture program. 

This program is focused on facilitating cross-cultural 
dialogue between Qatar and other nations—in past 
years, Qatar has partnered with the UK, Germany, and 
India. We at QAIC are excited that 2021 is the 
Qatar-USA Year of Culture. 

We encourage you to follow along with us this year as 
we create programming and content that celebrates 
this relationship. You can also participate on social 
media using the hashtag  #UnityMeetsLiberty.  

Our current exhibition, Transcendent Text: Exploring 
Universal Values through Islamic Calligraphy, features 
paintings by Iraqi master calligrapher Sabah Arbilli.  
In his work, Arbilli juxtaposes sacred Islamic text with 
statutes from United Nations (UN) documents. 

Transcendent Text is on display at QAIC’s headquarters 
in Washington, DC. Visitors are welcome to view  
Arbilli’s works (December 15, 2020- May 15, 2021)  
in-person by appointment or virtually on our website.

What We've Been Up To
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On February 9, our partners ConocoPhillips, Doha Film
Institute, America SCORES, and the Washington Spirit team 
joined us for our virtual The Art of Athletics festival to 
celebrate the intersection of creativity and athleticism. Though 
thought to be distinctly opposite, the arts and sports share 
many characteristics—both provide influential outlets and have 
the power to bring together our communities.  

Attendees listened to remarks by ConocoPhillips’s J. Todd 
Creeger, Doha Film Institute’s Fatma Hassan AlRemaihi, and 
America SCORES’s Bethany Henderson. The event also 
included a panel discussion with the Washington Spirit team, 
America SCORES coach Shanell Sharpe, and Our Words Our 
Cities director Michael Holstein, which was moderated by 

The Arab Film House, a new initiative created in 
partnership with Doha Film Institute, highlights the 
crucial role that film plays in sharing diverse 
perspectives and connecting cultures. Not only does 
this initiative provide educational resources and 
opportunities for filmmakers, but it will also launch the 
annual Arab Film House Awards, which will recognize 
emerging Arab or Arab-American filmmakers. 

This year, the theme for the awards is "Sports and 
Society." Stay tuned to learn more about the Arab Film 
House initiative! 

international composer Dana Al Fardan. During the panel, audiences learned more about the Washington 
Spirit’s recent trip to Doha, the power of poetry to inspire disadvantaged youth, and the inspiration behind 
Our Word Ours Cities, which will be available to watch on Amazon Prime. Our speakers discussed how arts 
and athleticism have impacted their lives and how they think these two forms can be merged.  

Watch our event recap here.  
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QAIC’s Expressions Art & Culture Talks series is a public forum for creatives and 
academics from around the globe to share their backgrounds and expertise 
on art and culture in Qatar, the United States, or the greater Arab and Islamic 
worlds. These talks cover topics from horse breeding to Islamic calligraphy, and 
they are hosted regularly throughout the year.  

On 22 January, we presented "The Next Generation of Filmmaking" with 
emerging filmmaker Khalifa Al-Thani to discuss the inspiration behind his films, 
his partnership with the Doha Film Institute, and the future of filmmaking in the 
Arab region. He also offered advice to aspiring filmmakers, saying, "Be very 
authentic to your stories and trust in your intuition."  

We also hosted architectural writer Michael Webb on March 30 to present his 
talk, "Msheireb: A New Heart for Doha." Webb discussed Msheireb, a new 
77-acre urban development project, as a modern interpretation of a 
traditional Arab city and a model for sustainable architecture in the region.  

View a recap of these events here. 
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TRANSCENDENT 
TEXT: Exploring Universal Values 

Through Islamic Callligraphy 



About the Artist 

Transcendent Text: Exploring Universal Values 
Through Islamic Calligraphy is the first exhibition 
housed at QAIC’s new headquarters and has 
been open for private touring within COVID-19 
guidelines. This 20-piece exhibit features the 
work of renowned master calligrapher and 
sculptor, Sabah Arbilli, whose vibrant paintings 
perfectly merge the beauty of color and expres-
sion with the sacred art of Islamic calligraphy.  

The Iraqi-born artist mainly works with Arabic 
calligraphy painted works and public art 
sculptures.  Arbilli’s work as an artist constantly 
develops both technique and style. He has 
exhibited internationally in both solo and group 
shows. His traditional calligraphy has won many 
prizes and has been invited as an expert  
advisor and consultant within the world of 
calligraphy. Arbilli’s work is created out of an 
urgency to communicate, trying to find the most  
compelling language through the use of the 
Arabic letters as an agent for allegorical 
narration. His work investigates but does not 
firmly establish moral precepts. 

“I would like to thank [the]
 Human Rights Committee,   
 they do an absolutely great   
 job by introducing art as form  
 of communication with an  
 international audience.

                                    ”
Arbilli joined QAIC Executive Director Fatima 
Al-Dosari on December 11, 2020, for an 
Expressions webinar (view recap on our website) 
and discussed the inspiration behind his work 
and his overall approach to his craft. 

On February 26, QAIC hosted its first "InstaMeet" 
for local bloggers and influencers to tour 
the exhibition. 
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The Transcendent Text exhibition at QAIC is one of the most beautiful Islamic 

calligraphy exhibits I've been to, not only because of Sabah Arbili’s distinctive brushstrokes 

but the meaning behind each piece. Each Quranic verse sketch expresses Islamic values' 

universality simply and connects them to the UN's Universal Declaration of Human Rights. 

This portrayal of Islam sheds light on its cohesiveness with international values. I loved 

being at the Qatar America Institute for Culture, and I look forward to seeing what they 

have for us in the future. 

I had a wonderful visit 

exploring the new cultural center 

and their inaugural exhibition. Sabah 

Arbilli's beautiful work catalyzes an 

important conversation about the 

interpretation of sacred texts and 

our shared universal rights.

- Lulu AlKulaib  @lalkulaib

- Hilary-Morgan Watt  
       @bluelikechagall

”

“

”
“



We have created you from male and female 
and made you peoples and tribes that you 
may know one another.

Both the excerpt from the Qur’an and 
the UNESCO Constitution highlight the
importance of learning from different 
cultures and bringing diverse peoples 
together to foster understanding, unity, 
and global solidarity. Here, Arbilli visually 
represents this message through the 
intermingling of forms and an emphasis 
on central composition. 

If you follow the secrets and the privacies of the 
people,you are corrupting them or about to 
corrupt them.

This excerpt from the Hadith and the Universal 
Declaration of Human Rights speaks to the 
idea of privacy. In stark comparison to  
other works from the series, this painting 
is executed in black and white, and the 
rings of calligraphic form evokes a 
swirling vortex, not dissimilar to a 
web of lies. Additional brushstrokes 
of white paint attempt to cover portions 
of the calligraphy as a literal representation 
of secrecy.  
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– Arbilli, Expressions Art 
and Culture Talk, Dec 2020 

“No matter what background 
you are, no matter what color you 
are, no matter who you are, we are 
in this together. ”
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Qatar-USA 2021 
Year of Culture

This year, the official partner for the Years 
of Culture initiative is the United States. As 
an official partner of the Years of Culture 
initiative and as our name (Qatar America 
Institute for Culture) denotes – this year is of 
immense importance to QAIC both as an 
established institution at the heart of
Washington, DC and in terms of our 
mission as an arts and cultural institute. 

Currently, the year of culture is being 
planned through a collaboration of several 
leading organizations (including QAIC) in 
both Qatar and the United States, including 
Qatar’s Ministry of Culture and Sport, the 
Qatar Foundation, the National Tourism 
Council, the Doha Film Institute, the 
Qatar National Library, Katara, the 
Supreme Council for Delivery and Legacy, 
and the Qatar Football Association.  

2021 has been officially designated by 
Qatar Museums as the "Qatar-USA Year of 
Culture."The Years of Culture  initiative is an 
integral part of Qatar Museums’ mission in 
sharing and expanding the reach of Qatari 
culture and heritage with the rest of the 
world. Starting in 2012, with the "Qatar-
Japan Year of Culture," each subsequent 
year has resulted in a close partnership 
between Qatar and a different nation. 

The most beneficial aspect and hallmark 
of the Years of Culture initiative is the close 
cooperation that takes place between the 
various cultural institutions involved in 
planning and executing a multitude of 
exhibitions, festivals, competitions, and 
events that explore the similarities and 
differences between Qatar and the nation 
chosen for the year.

Red, White, and Blue. Museum of Islamic Art. FOCI Submission, Photo courtesy of Oscar Rialubin
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Year of Culture 2021 Programs

For updates and more information please visit Qatar-USA 2021.

Highlights of some of the Year of Culture 2021 events:

Calli-graffiti (all 2021): A series of cities throughout the United States will be selected and 
will showcase prominent street-art inspired by the work of eL Seed and will feature 
calligraphy and graffiti.  

Recipe-tradeoff: Both American and Qatari chefs will engage in a challenge to make 
traditional American and Qatari desserts.  

Pearls of Wonder: A pop-up exhibition in New York City that will highlight Qatar’s 
involvement within the pearling industry.  

Textile Exhibition: The Freer & Sackler Gallery, Smithsonian and the Museum of Islamic Art 
will organize a textile exhibit.  

Desert Racing (Fall/Winter 2021): Car races between American and Qatari drivers.  

Desert Drive-in Cultural Exchange (Fall 2021): A film-screening event that mimics and shares 
the Bedouin cultural heritage of Qatar, providing a unique-take on the drive-in theater. 

Made in Qatar (November 2021): A screening event by QAIC in Washington, DC that will 
feature Qatari filmmakers. 
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We have seen a shift in the way jewelers collaborate; 
in merging ideas and cultures, they can create unique 
and surprising showcases. Co-creating is a brilliant 
way to tell an interesting story that allows creative 
designers to have enriching experiences and bring 
a creative flair to the jewelry design world. 
Simultaneously, the designer gains cross-cultural 
exposure and increased visibility. Once such 
cross-cultural collaboration took place between 
jewelry brand David Webb and Qatari artist 
Bouthayna Al Muftah. 

David Webb is an iconic and high-end luxury jewelry 
brand founded in New York City in 1948. The distinctive 
pieces from this brand have redefined fine jewelry in 
recent years. In 2019, the brands’ designers formed a 
partnership with artist Bouthayna Al Muftah. Through 
her production of mixed media installations, Al Muftah 
illustrates Arab heritage and folklore through 
printmaking, typography, and drawing. 

The Art of Collaboration: David Webb and Bouthayna Al Muftah
by Maryam Al Beshri 

This partnership  was sparked after 
Al Muftah’s exhibition Um Il Salasil Wil 
Thahab that took place in Qatar at the 
Riwaq Gallery, held in 2014-2015. 

It celebrates Qatari women and their 
culturally rooted relationship with thahab, 
gold in Arabic. Al Muftah draws 
inspiration from this jewelry’s materials 
and craftsmanship--only worn on 
occasion today--and these paintings 
represent an unseen beauty. The name 
of the series is derived from a popular 
cultural folk song still heard today. 
The emphasis is that jewelry of the past 
is part of Arab culture and heritage and 
shouldn‘t be forgotten.

A spotlight of a creative partnership between Qatar and the US.



The artist-designer collaboration 
was first revealed in Doha in 2019. 
American fine jewelry house David 
Webb of New York celebrated its 
sixth year of participation at the 
Doha Jewelry & Watches Exhibition. 
At this exhibition, several one-of-a-
kind pieces from Webb’s prestigious 
Madison Avenue boutique were 
displayed alongside two of Muftah’s 
artworks. The partnership has 
endured ever since.  

At the 2020 Doha Jewelry & Watches 
Exhibition, the collaboration 
between the American jewelry 
designers and the Qatari artist 
continued. During the exhibition, 
both parties unveiled two new 
pieces. Bouthayna’s monochromatic 
portraits with black and white face 
contrasted sharply with Webb’s 
colorful jewelry pieces. 

Additionally, Webb’s booth featured 
a series of short videos detailing 
Bouthayna’s process in creating her 
works. An exclusive shopping bag 
was also created for this exhibition. 
It was branded in Bouthayna’s 
depiction of Webb’s beloved 
Monkey Brooch and Crescent 
necklace. Each bag was 
calligraphed with "David Webb 
Doha" in Arabic along with 
Bouthayna’s signature.  
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The Art of Collaboration: David Webb and Bouthayna Al Muftah
by Maryam Al Beshri 
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Transitions in the Urban 
Built Environment of Qatar’s 
Capital City  
by Dr. Mohanalakshmi Rajakumar

of built form that is essentially Western in 
character. Yet it is being associated worldwide with 
images of progress, prestige, and future 
orientation" (345).iii The irony of transplanting 
skyscraper designs to climates for which they are 
not suited is that the glass tower then becomes 
an example of form without appropriate function, 
and a major reversal of the basic design principle 
advocated by American architect Louis Sullivan 
(1896).iv Sullivan and his contemporaries struggled 
with the notions of modernism and design during 
the late nineteenth-century urban expansion in 
America. Specifically, they contemplated the ways 
in which a building's form could further enhance 
the purpose or the goals of the occupants. 

Similar dilemmas face the development of the Gulf  
Cooperation Countries (GCC) of Kuwait, Qatar, 
Oman, Bahrain, Saudi Arabia, and the United Arab 
Emirates. This article discusses the ways in which 
the discourse and material facts of modernization 
in Qatar are seen in the design aesthetic of the 
built environment. We will compare the traditional 
ways in which the residents of Qatar cooled 
themselves in the years before the advent of air 
conditioning and multistory structures. The rapid 
rise toward modernization, fueled by oil wealth 
across the GCC, coincided with an effort to 
promote a more international aesthetic that traded 
traditional Islamic architectural elements in favor of 
more a modern, Western aesthetic.

Introduction 

Driving through West Bay, as Qatar’s business 
district is known, is to travel through roads lined 
by high-rise buildings with glittering glass façades. 
These testaments to modernity tower over  
dust-swept streets, the twists of steel and glass  
belying the desert heritage of this emirate. How 
and why did Western architecture come to  
dominate this desert landscape? In what ways 
does the state’s fashioning of a modern identity 
challenge the environmental constraints of the 
desert climate? The West Bay district in Qatar’s 
capital city of Doha is a clear example of how the 
globalization of urban design produces an  
“international malaise” of using the same  
building materials, methods, and styles regardless 
of the specificities of the particular country, city, 
or residents.i Skyscrapers, as political geographer 
Donald McNeill explains, have been exported by 
Western design firms as a symbol of modernity 
and progress in contemporary urban  
landscapes. These are more than tall buildings —
they are synonymous with industry and growth,  
conveying both financial and political significance (41).ii 

As skyscrapers have become well-established in 
the urban centers of North America, we now see 
these and other superstructures flourishing across 
the capital cities of the wealthiest nations in the 
Middle East. Statement buildings have become 
the means to showcase "a massive import of 
architectural language, a stereotype vocabulary



This trajectory elicits mixed views from citizens as 
Sharon Nagy notes: "Local residents usually react 
to the aesthetic, spatial, and social transformation 
of the city with mixed feelings, uncertain whether 
the advantages of development outweigh the 
disadvantages. On the one hand, they respond 
with awe and pride for the present level of 
development. On the other hand, they express 
longing and nostalgia for the past."v We will 
explore the ways in which modern urban design in 
the Arabian Gulf presents a rupture in traditional 
cooling practices and heritage building. 

Modernization and Desert Life 

The initial modernization phase in most of the 
GCC countries spanned an average of ten years 
of rapid infrastructure expansion following the 
discovery of oil. The first such push occurred in 
Saudi Arabia in the 1970s and 1980s. As the first to 
discover and export oil on a large scale, the 
Saudis initiated two five-year plans—one from 1975 
to 1980 and another from 1980 to 1985—to develop 
showpiece buildings and multiuse projects that 
would project a modern face to the international 
community.vi Soon to follow were the United Arab 
Emirates, with the notable case of Dubai (1990–
2000), and, not far behind, Qatar (2006–2016). 

Before modernization, everyday life for most 
citizens and residents consisted of sustainable 
cooling practices. Most houses in Qatar, for 
example, had adaptive window features called 
the roshna, a small window set below a larger 
window. This was in addition to a basjeer, or hole 
to let air escape. One of the respondents in our 
interviews about traditional passive cooling 
practices describe it thusly: "When you open 
the windows and basjeer as well, the room gets 
cooled from everywhere, north, east, south, and 
west and you won’t feel the heat. [This was] an 
air-conditioner alternative."vii 

In addition to structural elements within the 
homes, residents remember that building materials

were chosen with an eye toward the climate. 
"We used to stay in houses made of clay and 
straws which cool us. In summer, it won’t transfer 
heat as it doesn’t include either iron or rocks. It 
cools the house from inside."viii The participants in 
our study reflect on their largely successful 
attempts to create microclimates in their homes 
and neighborhoods to deal with the harshness of 
the desert climate in the hottest months, typically 
from May to September. 

In Qatar, as well as the GCC as a whole, the  
introduction of air conditioning rapidly grew 
in popularity with the increase of wealth. Before, 
people changed their behavior to accommodate 
to the weather: "the ACs were used sometimes. 
Otherwise we sleep on the roof to overcome the 
heat."ix Now, the luxury of air conditioning has 
become a necessary, assumed everyday 
technology without which modern life in the desert 
might not be possible: "There are families using the 

Doha Tower. Doha, Qatar. Photo courtesy of Iman Soufan
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presenting a more grounded, regional identity to 
the world. With growing Islamophobia in the 
Western world and negative media attention, Gulf 
nationals expressed an unease in the blatant 
disregard for their cultural heritage. 

This public sentiment, combined with the 
practical concern of maintaining such structures in 
the harsh desert climate, resulted in ongoing 
discussions about Arab urban design. In what 
ways were traditional towns and buildings 
constructed with the landscape in mind? And 
could any of those interventions be used in the 
current environment? What we see is a concerted 
effort to include classical cooling features of Arab 
building design that are also key examples of 
Islamic architectural features.

Transitions in Gulf Architecture 

The newest skyscrapers and other high-profile 
building projects in the GCC incorporate wind 
towers and the traditional Islamic sunscreen or 
lattice, the mashrabiya. Mashrabiya are 
traditional screens used throughout buildings that 
served a dual purpose: as a cooling layer 
between the window and the interior of the 
house, as well as a shield to keep female 
occupants from the direct view of the public. 
Including a screen façade on the exterior of 
buildings in the Gulf is a return to the traditional 
function of this design element: "external shading 
like mashrabiyas, louvers and awnings are key to 
reducing solar heat gains on building interiors."xii  

The western counterpart to this architectural 
feature is known as the brise soleil where screens 
are used to diffuse the amount of direct sunlight 
into a building. Their modern secondary function 
is to provide a visual cue of the region’s Islamic 
heritage. Mashrabiya now serve two functions in 
modern construction in the GCC: to cool a 
building and to demonstrate the design architect’s 
knowledge of heritage building practices. In the 
present-day built environment of the GCC, 

ACs in day and night even if they were traveling 
and out of the country."x Currently energy 
consumption in Qatar is increasing at an annual 
rate of 15%.

But such overreliance makes the region 
unsustainable in the long term and would not 
be as necessary if modern buildings used 
traditional shading and cooling practices. As 
Andy Dean, head of façade engineering at WSP 
Parsons Brinckerhoff Middle East, explains, with 
economic growth and development came the 
divisive presence of technology in the design 
process: "Unfortunately, modern technology 
brought with it an arrogance that encouraged us 
to throw away some of those ancient natural 
solutions. We had electricity to run air 
conditioners, and plastics to provide insulation."xi 
In the early phases of nation building in the GCC, 
little thought was given to the environment, either 
culturally or ecologically in the creation of 
megastructures such as the Burj Khalifa, 
currently the tallest building in the world. These 
spires of glass are tributes to the development of 
Gulf economies and the abundance of wealth 
created by petroleum and natural gas reserves. 

What came next, however, was a major shift away 
from privileging Western aesthetics in favor of

Modern wind towers in Qatar University. Doha, Qatar. 



Wind Towers. Doha, Qatar. Photo couresty of Alan Holden.

these patterned screens demonstrate "how 
sustainability narratives are mobilized together 
with nationalist tropes about modernizing Qatar 
and building up the country’s international 
prestige, while preserving local traditions and 
culture through the built environment."xiii 

Examples abound across the GCC of the 
inclusion of a patterned screen as a way to 
limit sun exposure for the energy-intensive 
glass towers. In Qatar, one of the most 
notable ones is the Doha Tower, or Burj Doha, 
designed by French architect Jean Nouvel. At 
761 feet, the overlaid lattice covers the entirety of 
sunshade, cooling the glass interior. From afar the 
building and façade are viewed as a single item. 
Up close you get the detail, the layers and the 
thickness. Hafid Rakem, the project’s Doha-based 
manager describes how the screen allows the 
interior and exterior to interact inside the building: 

"Nouvel used the mashrabiya to create a relation 
with the exterior and a play with shadows. 
Unfortunately, the Middle East has many 
'aquarium towers' which are not transparent and 
have no interaction with outside."xiv Buildings in 
Qatar are not the only ones featuring high tech 
versions of traditional patterned screens. 
Examples of mashrabiya being used to modify 
ultramodern buildings abound across the GCC. 
The more recent ones include the Kuwait 
Investment Authority, the Abu Dhabi Investment 
Council, and Riyadh Tower. Cleaning the buildings 
in these arid climates provides a new set of 
challenges because of the scale of these 
projects. The dilemmas of rusting metalwork and 
extensive labor costs in maintaining and 
cleaning these structures presents additional 
evidence of how the form of the mashrabiya is 
being used without thought to the various 
functions it might impact. Such issues indicate that 
the wholesale adaptation of heritage features in 
building raises a new set of considerations.

Wind towers were traditionally used as ventilating 
structures in buildings throughout the Arabian Gulf 
and also Iran. Their value in arid climates is their 
ability to cool buildings without using electrical 
energy (78).xv There are numerous styles of wind 
towers, often classified by how many openings or 
vents they have at the top of the column. Square, 
hexagonal, and rectangular wind towers are 
among the most common used in Iran and the GCC.xvi

Education City, the multi-university project 
sponsored by the Qatar Foundation, is another 
interesting place to study the contrast in the 
nation’s shifting design aesthetic over the last 
ten years. While the buildings of West Bay are a 
testament to financial and business acumen, the 
investment in university education is a concerted 
effort to migrate from a rentier state into a 
knowledge based economy. The six American 
branch campuses are housed in unique, 
purpose-built buildings created by world
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renowned design architects. As such, the range of 
features used in these buildings indicates both the 
level and interest of the design architect in 
heritage building practices for the desert climate. 
The design of these buildings is an articulation 
of identity shaped by these international design 
firms. In two examples, we will see how the 
incorporation of Islamic features does not 
necessarily equate with building function.
Japanese designer Arata Isozaki’s ultramodern 
vision for the Weill Cornell Medical College in 
Qatar features a minimalist aesthetic with mostly 
white interiors and marbled surfaces whose 
geometric patterns are largely unseen by the 
untrained eye. Completed in 2003, the 
building features two linked 200 meter hallways 
with 40-foot-tall ceilings. The Liberal Arts and  
Sciences (LAS) building, also an Isozaki project, 
features similar white minimalist interiors and wide 
interior hallways, as well as an exterior façade 
that features cutouts of geometric patterns. Both 
the Cornell and LAS buildings have wind towers 
as incorporated forms in their structures. Despite 
the presence of wind towers, traditionally used for 
cooling, air conditioning units in the LAS structure, 
however, are in the floors of the classrooms, 
offices, and cafeteria, often causing people to 
place objects such as notebooks or folders over 
the vents in order to regulate the temperature.

Compare these ideas with those of the  
Mexican design firm Legorreta and Legorreta. The 
firm consciously and purposefully used inspiration 
of Islamic architecture from Spain and Mexico in 
its design of four buildings in Education City. The 
Legorreta buildings include the Texas A&M 
University in Qatar (abbreviation TAMUQatar, 
completed in 2007), Carnegie Mellon University 
in Qatar (abbreviation CMUQatar,  completed in 
2009), Hamad bin Khalifa University Student 
Center (abbreviation HBKU, completed in 2011), 
and Georgetown University in Qatar (abbreviation 
GU-Q, completed in 2011). Victor Legorreta, 
partner and managing design director, 

referenced the four elements used in each 
building—color, geometry, arches, and repetition—
in a presentation about the firm’s work in 
Education City.xvii "We thought we were very 
original but after we worked in Qatar, we realized 
we were using the principles of Islamic 
architecture," he said (November 28, 2015). 
Legorreta cited geometry as one of the key 
shared influences in Mexican and Islamic 
architectural traditions. 

The Carnegie Mellon building is perhaps the most 
successful among the Education City collection 
because of the way the aesthetics and function 
come together. "The day lighting in the space 
encourages productivity and is designed to 
encourage different types of interactions 
throughout the day," explained another of our 
participants, who teaches in the building.xviii In the 
desert climate of Qatar, while sunlight is often 
seen as a hindrance, due to the heat, Victor 

Education and Empower. FOCI submisison: TAMUQatar, Doha, 
Qatar. Photo couresty of Mohammed Thousif.



Legorreta references how this salient feature can aid building design.xix The company’s experience 
designing within Education City and in Qatar is unique due to the number of projects it has completed; it is 
no coincidence that with each successive building, the Legorreta firm was able to refine the end product. 

Conclusion 

A shifting vision of a national project, and that one that functions as a simulacra of national ambition is 
evident when comparing the development of buildings in Education City. National identity as projected in 
tangible objects allows us to understand how states want to be perceived in the international arena. 
In the case of Education City, both intention and practice come together to benefit the design process. 

When comparing the buildings of West Bay and Education City, we see a transition in Qatar's built 
environment. If we see them as tangible objects that showcase national identity, then we can understand 
how states are showcasing themselves in international arenas. Design as an iterative learning process is 
seen in the central elements of light, water, and the atrium, used both in the CMUQatar building as well as 
GU-Q and the HBKU Student Center. This type of learning and adaptation is the ideal process by which 
global architectural firms should create buildings for the world’s citizens. In the words of Victor 
Legorreta, the buildings of Education City, and indeed across Qatar, are "a mix of what we brought and 
what we learned here – this is what globalizations should be. We will not all be the same. We will never be 
the same. This [Education City] is an example of what can be."xx We can only hope that both governments 
and clients will continue to advocate for more environmentally friendly heritage-based building. 
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From Big Idea 
to Big Screen 
by Amna Al-Binali

When I started working as 
a Development 
Assistant, and attending 
development meetings, 
I was going through my 
learning journey along 
with the aspiring 
filmmakers who came to 
DFI asking for advice on 
how to make their idea 

DFI is not a production company, it’s a film 
institute that hopes to build a film culture in Qatar 
as well as to guide aspiring filmmakers on their 
journey. Thus, people come from all walks of life 
to the development team. Previous experience 
doesn’t matter. Only passion and a willingness to 
learn how to tell a story. We teach writers on 
storytelling structure and how to write a 
screenplay. As filmmakers work with us, we 
introduce them to DFI’s other initiatives such as 
applying for a grant and the annual filmmaking 
labs. When I meet aspiring filmmakers for the first 
time, it becomes a repetitive process and quite a 
sad one when the first part of your job is 
demystifying films and filmmaking. For filmmakers 
to be born, this process is necessary. 

When people decide they want to become 
filmmakers and start looking into how to get that 
done, they enter a world they never quite 
expected. Filmmaking is a collaborative effort that 
has a lot of moving parts. Usually when filmmakers 
come to us for education and advice, we start 
educating them with the basics of 
filmmaking: 

- Development  
- Pre-production  
- Production  
- Post-production  

Amna Al Binali is a member of the Doha Film Institute’s (DFI) Development team and a filmmaker and writer 
in her own right. Having worked with DFI for several years, she shares her experience as a filmmaker and 
the process of bringing a filmmaker's idea to life.
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into a film. While it’s not as easy to lose oneself 
in the film without the tendency to analyze it, the 
appreciation has never gone away. 

Anyone who has watched a film on the big screen 
knows what it's like to experience the thrills, the 
fears, and the joys of experiencing a story with an 
audience. The seamless blend of different crafts –
writing, music, acting, and photography-together 
casts a powerful spell.  

These experiences ignite passion in a lot of 
people. Many young people wake up one day 
and say "I want to make something like that too. 
I want to make people feel what I feel when 
I watch my favorite movies." 

Humans love to impact each other. It is a desire a 
lot of aspiring artists live for. They live for that 
moment of acknowledgement, of recognition. 



While not every film is made the same way, it’s 
important for filmmakers to go through the 
general process. Then they can learn enough to 
build their own rules. 

Development  

Filmmakers usually come from all sorts of 
backgrounds. Some come with more knowledge 
than others, but most of them come for advice on 
how to turn their ideas into a film. We are usually 
open to guide all filmmakers who are based in 
Qatar, if they are willing to go through the
learning process. 

Development is the step most aspiring filmmakers 
in Qatar are unfamiliar with. In this process, an 
idea for a project goes through different phases. 
Writers who are complete beginners start with a 
one-page outline. We then move on to teach the 
three-act structure and character arcs, and 
uncover the themes of the story. 

It's fundamental that writer's study and 
understand storytelling elements. It's the only way 
to hone their scriptwriting craft. A competent 
writer is one that can prove to understand their 
craft. It’s crucial to getting hired and having their 
films made.

Once the writer has a better understanding of 
their structure and what they want to say with 
their story, we move to the scriptwriting phase. 
With feature films, established writers spend long 
periods—months, if not years—in the  
development process. 

It's important to note that every process every 
writer’s approach is different. However, we stick 
to teaching writers the basic steps until they 
become more experienced and develop their 
own strategy.  

Pre-production  

Pre-production is when first-time filmmakers learn 
that filmmaking involves many people. Casting, 
location scouting, and hiring the actors and crew 
are only some of the work during pre-production. 
It's a big learning curve when filmmakers try to do 
their first film. You learn what can and cannot be 
executed on the big screen, how to find the right 
actors, and how to plan a scene. Qatari directors 
get an opportunity to walk through this process 
by taking part in the Qatari Film Fund, where they 
receive firsthand experience in the fundamentals 
of pre-production.
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Production  

Things can inevitably go wrong, and the 
footage and film rarely turn out the way you 
initially expect. In every step of the filmmaking 
process, the film gets made again and again. It’s 
the most important and most intense step. It is 
vital to get your shot on time because the set is 
only available for a limited time. If you don't get 
along with your crew or your actors, the 
experience can also be challenging. The script 
can get changed because the director 
suddenly realized they want to do the scene 
differently. Being on set is what creates a real 
filmmaker. No matter how the final product turns 
out, you gain a wealth of knowledge that helps 
you do better next time. You learn how to deal 
with people, which is the most critical skill of all. In 
film schools, filmmakers are advised repeatedly 
to take part in as many sets as possible because 
it is the way to learn how films are really made 
and how every crew member does their job. It’s a 
humbling experience that proves that a film is the 
effort of many people. The more film sets you take 
part in, the more films you make, you become a 
better filmmaker. You learn how to execute your 
vision better because you gain experience in the 
different elements of film production. 

Post-production  

The editor and director work together to make 
the best film they can. They might argue on what 
shots to keep and what not to remove. The goal 
is to put together a well-structured movie that 
will engage as many people as possible. Hence, 
both the director and editor need to have a good 
understanding of storytelling elements. 

While the process of making a film is not nearly 
as enchanting as watching a movie, it can be an 
enriching experience that is intoxicating as well as 
it is humbling.  There is a lot more that goes into 
filmmaking than the basics I covered in this article, 
however, the more you know, the better filmmaker 
you become.
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Orientalism and the  
Image of Arab Cinema 
in QNL’s Exhibition,  
Arab Cinema Posters: 
Art and Memory  
by Anusheh Zaman

On November 25, 2020, The Qatar National 
Library (QNL) premiered Arab Cinema Posters: Art 
and Memory. The exhibition showcases a variety 
of 20th-century Arab Cinema posters from the 
Library's heritage collection. Such posters placed 
inside and outside the cinema halls were the 
primary advertising tool for films. However, more 
than just showing the plot or advertising the 
movie, film posters exhibit a soft power of 
reflecting cultural and societal representations. 
The exhibition highlights how these posters 
reflected Arab societies and contestes the 
negative representation enforced by Orientalism.  

Palestinian-American scholar Edward Said was 
the founder of post-colonial studies whose work 
redefined the concept of Orientalism. The Orient 
refers to cultures and peoples outside the 
Western lens of Western culture. Orientalism refers 
to the West’s selective, prejudiced seeing of the East 
heavily influenced by the "Us vs. Them" mentality of 
European imperialists. Under the auspices of 20th 
Century colonization, the development of 
stereotypes and misrepresentation simultaneously 
came about. Some of that misrepresentation  still 
looms over Arab and Islamic societies today. 
Some common Western depictions of said cultures
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include being short-tempered, superstitious, culturally 
backward, misogynistic, violent, and extreme. 

Far from being a bygone trend of a former era, 
we find such Orientalist elements and stereotypes 
aplenty in modern cinema. Some examples 
include the depiction of Arabs and Indians in the 
Indiana Jones series, an Egyptian character in 
The Mummy portrayed as loud, unhygienic, and 
unscrupulous, and the heavily-accented 
caricatures present in the Aladdin films. While 
filmmakers might see such portrayals as harmless 
or without ill-intent, the depictions continue to 
influence audience attitudes towards real-world 
Middle Eastern counterparts.

Arab Cinema Posters aims to challenge these 
stereotypes through the celebration of Arab 
Cinema and its significance in the effort to 
educate the global community about the realities 
of Arab life and peoples. The exhibition delves into 
Gulf and Arab Cinema's chronology and analyzes 
the relationship between local cinema and society.

Egypt was the pioneering nation for Arab Cinema, 
where film production and screenings began in 
1907. It was also the birthplace for Arab Cinema

posters, inspired by Greek artists. Egyptian artists 
Ahmed Fouad and Ragheb Jasoor were the 
trailblazers of this craftsmanship. Apart from 
exploring various themes, the exhibition also 
celebrates the craft and designs of film 
advertisement via posters. The posters are a 
depiction of bright colors, Arabic calligraphy, and 
various graphics tying to convey the film's concept 
and plot. The first Gulf cinema opened in Manama, 
Bahrain in 1937 which screened Widad. Despite 
forming an official public space to screen movies, 
the community still preferred to watch movies in 
private diwans and majlises. The early experiences 
for movies in Qatar occurred in Dukhan through 
the Oil companies, later on private screenings at 
homes and majlises became more frequent.   

Starting in the mid-1950s, cinema became a 
platform to raise awareness for equal human 
rights, social justice, and cultural awareness. 
Films such as Fi Baytena Rajul (There is a Man 
in the House, 1961) and Al-Ard (The Land, 1969) 
highlighted domestic, economic, and political 
issues in the colonization period, immensely 
affecting the working class. Cinema also 
became a powerful platform to raise 
awareness and advocate for women's rights. 

Qatar National Library. Doha, Qatar. Photo courtesy of Anusheh Zaman
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Hence, films such as Al-Ustaza Fatima (Miss 
Fatima) and Djamila (1958) were produced 
and screened to signify their rights and 
commemorate the role of women in Arab 
society and in liberating their countries.

Nationalism and folktales were popular topics in 
Arab Cinema, especially during the 1950s and 1960s. 
They introduce audiences to the importance of 
their national values during significant political 
events and fight for their independence. One 
example is Ard Al-Abtaal (The Land of Heroes), 
which highlights the Palestinian people's struggle. 
Similarly, folktales and legends were very 
popular in Arab Cinema. These tales and stories 
were depicted in an Oriental inspired setting but 
based on Arab Islamic heritage, depicting good 
and evil within stories. This is significant as, unlike 
previous Oriental representations, which had a 
strong Western presence, these films were shown 
from Arab and Islamic culture. Prominent 
examples include Elf Laila wa Laila (A Thousand 
and One Nights, 1964) and 40 Thieves (1942).

38                                A2Q

An American graphic designer once said, "I love the 
big scale and immediate impact of posters. They're 
my favorite things to design." The posters selected 
for QNL’s exhibition were chosen because their films 
addressed issues such as modernity, humanitarian 
and national interests, and social change. 

In addition, the graphic elements and images 
combined to portray these stories bridged a 
significant and emotional connection with the 
audience. In addition, provided a glimpse of the 
plot as well as the different Arab histories and 
societies portrayed in the films. Representation is 
significant and crucial when it comes to sharing 
stories especially for the Arab Community, hence 
this exhibition celebrates and educates visitors 
about the personal, cultural and social 
significance of these posters for the Arab film 
industry and community. In addition, this exhibition 
also acknowledges the expansion of the Middle 
Eastern regional film industry has expanded the 
opportunities for Arabs to tell their own stories in 
their own words. 

Qatar National Library. Doha, Qatar. Photo courtesy of Anusheh Zaman.
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Poetry in Motion: 
A Conversation with 
America SCORES

The Qatar-America Institute for Culture (QAIC) 
prides itself on collaborating with and recognizing 
the work of individuals and organizations that work 
within the Arts and profoundly impact the 
community in which they operate. In this first issue 
of A2Q, we wanted to recognize one such 
organization that works at the intersection of 
Sports and the Arts - America SCORES and their 
branch in Washington, DC-DC SCORES.  

I had the pleasure of sitting down with DC 
SCORES’ Chief of Staff, Katrina Owens, DC 
SCORES’ Chief Development Officer Anthony 
(Tony) Francavilla, and a blast from my past - 
my 5th grade teacher and former DC SCORES 
coach, Eric Bethel, to discuss my personal 
experience as a DC SCORES alum and to hear 
their experiences and perspectives on a program 
that blends the joys of soccer and poetry in one. 

DC SCORES was started in DC in 1994 by 
schoolteacher Julie Kennedy in time for the 1994 
FIFA World Cup in the United States. Ms. Kennedy, 
at the time a teacher at my former elementary 
school Marie Reed, oversaw the expansion of the 
program that led to the creation of the national 
brand, America SCORES. The program wanted to 
accept students after school and exercise both 
their bodies and mind by blending two distinct 

activities – soccer and poetry. Yet, the program 
was much more than just an afterschool activity to 
keep kids occupied as they waited for their parents 
to pick them up. It was crucial to my personal 
development because it provided both a creative 
and physical outlet as I became accustomed to 
living in the United States as a first-generation 
immigrant.It allowed me to express my frustrations, 
served as a forum for me to socialize with my 
peers, and most importantly, served as the 
backdrop of numerous foundational memories. 

Ali Malik is the Senior Officer for Programs and Communications at the Qatar America Institute for Culture 
where he manages the organizations digital assets and marketing components. He is a Washington, DC 
native having attended elementary, middle, and high school within the city. He is also a proud alumni of 
Marie H. Reed elementary school and a former poet-athlete with DC SCORES. 
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Poet-athlete from Reed at the 2019 Westside Poetry Slam. 
Washington, DC. Photo courtesy of DC SCORES.
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During my conversation with Katrina and Tony, I 
asked how the organization had changed in the 
past decade and a half since I was a student. The 
two pointed out that much of the organization’s 
daily afterschool structure has stayed the same 
(soccer practice/games and poetry workshops on 
alternate days). The difference nowadays, 
institutionally within DC SCORES, is that there is 
now a much higher degree of importance given 
to the Arts. In my day, the most talented soccer 
players (sadly, I was not one of them) were of-
fered the opportunity to try out for regional and 
well-established club teams.  

While this wonderful aspect of DC SCORES 
continues, there has been an expansion into the 
Arts as well. The organization now features a 
Director of Creative Arts and Education – a post 
occupied by spoken word artist and long-time 
Washingtonian Charity Blackwell.A particular 
development that I found fascinating was the 
creation of a parallel program – The Youth 
W.O.R.D. - that would provide exceptionally 

talented and devoted poet athletes a platform 
that would nurture their talents and allow them an 
oppurtunity to share their experiences and 
feelings through spoken word.  

Through this parallel initiative at DC SCORES, the 
various narratives, stories, and experiences of 
local DC students were featured on a short 
Amazon series, "Our Words Our City” as they 
compete in a poetry-slam contest guided by 
professional spoken-word artists. 

DC SCORES has now expanded into 38 
elementary schools, 23 middle schools, and three 
recreation centers throughout the city. The 
organization has expanded so much that they 
require several poetry slams rather than a single 
competition that I remember from my involvement 
a decade ago. 

The organization now has an East-Side Poetry 
Slam, A West-Side Poetry Slam, and a Middle 
School Poetry Slam that allows the various 
students throughout the city to both share and 



5th grade Marie H. Reed DC SCORES Team (2005/6). Washington DC.  
Photo courtesy  of DC SCORES.

compete with the Spoken-word that 
they worked so hard to develop.  
The organization hopes to grow even 
larger throughout the city and aims to 
achieve an enrollment of 5000 students 
throughout the district by 2025.  

As our conversation continued, 
I asked my former 5th grade teacher 
and coach, Eric Bethel, how he 
became involved in the program over 
15 years ago. He responded that his 
rationale for joining and running the 
boy's program was due to the passion 
for soccer that he saw in the students. 

My involvement in DC SCORES and the sense of community it fostered was vital to my upbringing and 
without which, I would not have built the durable foundation required to pursue my passions and interests 
and to deal with the difficulties that we all inevitably face in life.  

He recalled how he used to see over 30 kids play on the asphalt court (now renovated), all fighting over 
the ball. Seeing our passion inspired him to join DC SCORES as a coach so that he could give this group of 
kids a comprehensive experience of the sport (preferably on grass).  

This brings me to highlight the most important aspect of this organization – the passion and 
dedication that both the administrators of the program and the teacher bring into play. It has always been 
a collective effort that is required to raise the next generation, as the saying goes, "It takes a village." 
DC SCORES’ philosophy in engaging the children within the program is still very much the same. A "team of 
coaches" comprised of passionate and engaged teachers and administrators help the students both on 
and off the soccer field. 

Off the field is where the poetry component of the organization is essential. The act of writing 
poetry is a highly personal and emotional process. With the assistance of my coaches, through both soccer 
and poetry, I was able to navigate the complex emotions that I experienced as a first-generation 
immigrant in post-9/11 America. This multi-faceted approach not only helped me in my development, 
but also helped he countless alumni throughout the years, and it continues to support current students 
involved in the program. 
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From Desert Survival  
to Urban Living: The 
Evolution of Falconry in 
Qatari Society 
by Alisa Grishin

Millennia after millennia, 
few sports have been 

able to withstand the 
test of time. Falconry, 
the use of trained 
birds to catch prey, 

is one of these rare 
survival stories. First 

introduced to Qatar  
 by Bedouin tribes around 
5,000 years ago, falconry was praticed throughout 
the world at one time or another.

From Ancient China to the Golden Age of the 
Netherlands, many countries found great success 
in falconry, though it has more often been used 
as a tool for catching food than entertainment. 
Countries along the Silk Road were particularly 
adept at falconry as merchants spread their 
knowledge to communities along the route. This 
centuries-old commonality has made falconry 
a permanent part of the political landscape as 
it continues to be used as a form of diplomacy.

In other areas, such as Colonial America, falconry 
was not as successful. Because of the dedication 
and time commitment required to train falcons, 
such hunting companions were rare, and most 
colonists resorted to hunting food on their own.

It was not until the founding of the North 
American Falconers’ Association in the 1960s that 
the United States had citizens picking up this 
ancient craft, highlighting both its continued 
interest and universality.

The common interest in falconry has led to 
cultural protection, international organizations, 
tournaments, and conservation efforts. 
In 2010, Qatar was one of 18 countries to have 
its falconry tradition be protected as an 
"intangible cultural heritage" by UNESCO. 
According to UNESCO, intangible cultural 
heritage includes "traditions or living expressions 
inherited from our ancestors and passed on to 
our descendants." 

A simple acknowledgment, these traditions 
become difficult to maintain in an increasingly 
globalized world. By publicly vowing to uphold 
falconry as "a connection to the past" however, 
these 18 countries can take action against this 
development. There is a particular emphasis on 
preserving falconry in places where tradition and 
nature are slowly disappearing, making falconry 
"one of their few remaining links" to past society. 
The UNESCO cultural protection of falconry 
highlights how. it is not merely a hobby, but also 
active involvement in one’s native culture.  
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Since falconry has reached the far ends of the 
world, technicalities and traditions vary from 
country to country. In Kazakhstan and Mongolia, 
game is hunted whilst on horseback. In Europe, 
falconry is still regarded as an aristocratic 
pastime. In Qatar, where falconry is still sewn into 
the fabric of society, falcons are treated much like 
any other pet. Falcons can be sold for $3,000 
to $300,000, thus becoming dual displays of 
status and companionship. They fly on planes, 
have rest areas in public spaces, and even have 
a government-subsidized hospital, the Souq Waqif 
Falcon Hospital. These accommodations speak 
to Qatar’s commitment to preserving this 
millennia-old tradition. 

The “Qatar International Falconry and Hunting 
Festival” is another example of the adoration 
for these creatures. This festival, also known 
as the “Marmi Festival,” is a month-long 
tournament in which falcons, and their masters, 
showcase their skills. Displaying skills that have 
been carefully curated for generations, merely 
participating in the tournament is a display 
of heritage appreciation. The intergenerational 
nature of falconry also means that new falconers 
are constantly being trained. These young 
falconers come to compete at Marmi, 
simultaneously showing off their training while 
securing faith in their elders that this practice has 
a future; even the youngest understand that
falconry is a matter of heritage above sport.

Despite additional efforts to preserve falconry, it is 
falconry’s very legacy that could contribute to its 
downfall. After generations of hunting, the houbara 
bustard is now a vulnerable species. Not only would 
the loss of this species disrupt local ecosystems, but 
it would also change the deep-rooted traditions of 
falconry. To keep this from happening, governments 
of the Arabic-speaking world have started funds, 
organizations, conservation areas, and breeding 
centers to help promote the population growth of 
the houbara bustard. In Qatar, the Agricultural 

Research Station in Rawdat Al Faras is set to be 
the largest bird breeding facility in the world. 
After receiving a donation of over 1,000 houbara 
bustards from the United Arab Emirates’ 
International Fund for Houbara Conservation, 
Qatar now breeds 2,000 birds a year. 
By releasing these birds into the wild, Qatar is 
preserving not only the natural landscape, but 
also the future of falconry.

Falcons’ transition from necessary desert hunter to 
man’s best friend shows the timeless nature of 
falconry. Its universality has proven diplomatic 
and unifying, while its local presence has 
contributed heavily to individual cultures. With 
millennia of success stories behind it, there is no 
doubt that falconry will continue to be an 
essential part of Qatari culture and society. 

Photo courtesy of Jan Smith.
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Heaven Scent
Perfume is more than a cosmetic luxury in 
the Middle East and Islamic world, it is 
embedded in its social fabric. From Arabian 
jasmine to frankincense, the region 
encompasses an array of distinctive smells 
that is synonymous with beauty, hospitality, 
and heritage.  

While perfuming may seem like a simple task, 
there is a science of layering behind it.  
The Michael Edwards Fragrance Wheel 
explains the relationship between innate 
fragrance preferences and the fragrance 
families. The intricacy and delicacy of these 
Arabian aromas come alive with each note 
unraveling on the fragrance wheel.

Fragrances of the World. Courtesy of Michael Edwards.

Copyright © Michael Edwards 1992 - 2021
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Aromas of Arabia

The oil extracted from rose flowers has been used in perfumes and skin care for 
centuries. Rose water, made from the rose oil, is widely used in Asian and Middle 

Eastern cuisine. Rose oil is also used for skin care products and aromatherapy. 

Origin: Rosa Damascene is from Damascus, Syria and Rosa Centifolia is 
from Grasse, France (the perfume capital of the world) 
Notes: Floral: Floral 
Uses:    

Type:  
Fun Fact: The Rose is the US National Flower  

Price range: $$ 

Rose 
Rosa Damascene/Rosa Centifolia

For many generations, aromatic fragrances have been an integral element to the commerce and 
social life of Arabic and Islamic societies, and Qatar is no exception. Can you guess where these 
familiar olfactory notes fall on the fragrance wheel? 

Arabian jasmine flowers are used as a fragrant ingredient in perfumes and for jasmine 
tea, as jasmine is said to have rejuvenating, boosting and energizing 
properties. Jasmine, along with rose oil, is considered the most 
expensive and exotic oil used in today’s perfumery.   

Origin: Indian subcontinent/Southeast Asia 
Notes: Floral: Soft Floral 
Uses:   
Type:  
Fun fact: Damascus is known as the city of jasmine. Egypt’s Gharbiya 
region makes up over half the global supply of Jasmine. 
Price range: $$ 

 
Uses:           Medicinal            Cosmetic             Food

Type:       Oil            Alcohol

Arabian  Jasmine 
Jasminum Sambac
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Frankincense is an aromatic resin used in incense and perfumes, obtained from the Boswellia 
Sacra trees. Frankincense in Arabic, luban, roughly translates to "that which results 

from milking," a reference to the milky sap tapped from the Boswellia tree 
which hardens into “tears” that are collected.

Origin: Arabian Peninsula and Northeast Africa 
Notes: Oriental: Woody Oriental
Uses:   

Type:  
Fun Fact: Frankincense appears in Egyptian murals and is mentioned in 

the Bible and Talmud. 
     Price range: $$$

Blue basil, the spicier and mintier relative of the Lamiaceae family, has been cultivated 
for decades in Qatar because of itsfast-growing properties in warm climates. 
In Qatar (where it’s called Mashmoom meaning "sniffed"), both 
the leaves and flowers are mixed with other scents and rose 
water or assembled with Arabian jasmine as a necklace. 

Origin: Africa and South Asia
Notes: Fresh: Aromatic
Uses:     
Type:  
Fun fact: Basil is also used as a pest repellent to keep flies and 
mosquitoes at bay
Price range: $

Meaning "wood" in Arabic, oud is one of the most prominent fragrances of the Middle East,
it is also one of the most valuable raw materials in the world. Oud of the 
heartwood of Aquilaria trees after being infected with a type of mold 
and developed a dense, dark, resin embedded. Its distinctive 
aroma is used for Arabian incense and perfumes. 

Origin: Southeast Asia
Notes: Oriental: Woody Oriental
Uses:   
Type:  
Fun facts: First-grade agarwood is one of the most expensive natural 
raw materials in the world.
Price range: $$$$

Frankincense

African Blue Basil 
Lamiaceae

Agarwood/Oud 
Aquilaria
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Black musk historically was a substance extracted from the glands of the musk deer 
or civet, and was  used extensively in perfumery until the late 19th century.
Economic and ethcal motives led to the adoption of synthetic musk, 
which is now used almost exclusively. Its earthy, animalistic, sensual 
qualities are brilliant at balancing other ingredients and to "fix" 
them for a more long-lasting effect.

Origin: India
Notes: Oriental: Dry Woods
Uses:   
Type:  
Fun facts: the word musk means "small testicle" in Sanskrit.
Price range: $$$ 

Originally a sap from the mastic tree, mastic is made up of sun-dried pieces of brittle, 
translucent resin. It is commonly known to Arabian cuisine for uses in baking and
 cooking,typically for its pine and cedar flavor. It is also used in perfumes, 
cosmetics, soap, body oil, and body lotion, and in its hardened form it 
can be used to produce incense). Mastic is derived from mastichein 
"to gnash the teeth", a derivative of the English word masticate. 
 
Origin: Mediterranean
Notes: Oriental: Oriental
Uses:   
Type:  
Fun fact: Producing the mastic resin is a whole-year process for the local growers.
Price range: $$ 

Mastic

White Musk

White musk in the perfume industry refers to a group of aromas, either synthetic or botanical, that 
replaces natural, animal (black) musk. These aromas typically offer clean, musky, 

skin notes and have broad uses in industry ranging from cosmetics to detergents. 
While a lot of white musk is produced from synthetic ingredients today, it can 

be derived from plant sources, such as the musk flower or musk seed.

Origin: Asia
Notes: Oriental: Soft Oriental
Uses:   

Type:  
Fun fact: Synthetic musks have a clean, smooth and sweet scent lacking the 

fecal notes of animal musks.
          Price range: $$

Black Musk
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  Ambergris, the solid, waxy, flammable substance produced in the digestive system of sperm 
whales, is mostly known for its use in creating perfume and fragrance similar to            

musk. Ambrein, an odorless alcohol, is extracted from ambergris and used to 
make a perfume’s scent last longer. Darker ambergris is less valuable 
because it contains less ambrein. 

  Origin: Primarily in the Atlantic Ocean
Notes: Oriental: Mossy Woods
Uses:   

Type:  
Fun fact: It can float on the ocean for years before washing ashore.

Price range: $$$$ 

Sandalwood, the second most expensive wood in the world, comes from trees in the 
genus Santalum. Unlike many other aromatic woods, sandalwood retains its 
distinctive soft, warm, smooth, and creamy fragrance for decades. 
It is used as a striking woody base note in many perfumes. 

Origin: Southern India
Notes: Oriental: Woody Oriental
Uses:   
Type:  
Fun fact: Sandalwood can survive more than 80 years in the wild.
Price range: $$$$

Ambergris

Sandalwood
Lamiaceae

In order to process these distinct aromas, the ingredients are 
extracted into soluble substances such as oils, rose water, or 
alcohol, and traditionally bottled in small metal vials called Marash 
(right). Alternatively, bukhoor, an incense-like concoction made 
from wood chips, oils, and spices, is burned in a Mabkhara incense 
burner (left) to produce aromatic smoke. In fact, the word perfume 
itself comes from the Latin per fumus, meaning through smoke.
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Journey of Senses
Perfume- whether it is oil or alcohol-based, 
fruity, floral, or earthy- its evolution and influence 
throughout history are undeniable. For centuries, 
the practice and art of perfumery have varied in 
ingredients, purposes, and relevance.  

The history of perfume is not a recent one; in fact, 
the oldest perfumery was discovered in Cyprus, 
dating back more than 4,000 years. Crafting 
scents began in Ancient Egypt, where it was used 
during prayer celebrations and religious 
ceremonies to communicate with deities and 
convey messages to the dead. They burnt 
essential oils, resin, and other fragrances 
abundant in Egypt and the wider region. 

During the first century, the emergence of 
professional perfumers was due to trade and 
conquest, expanding influence into regions such 
as Greece and Rome. In the 13th century, these 
scents spread further into Europe when 
crusaders brought back samples from the Holy 
Land. The global perfume craze increased the 
demand for fragrances and spices. Through these 
trade routes, ancient civilizations from India, Ara-
bia to Mesopotamia, Greece, and Rome could 
share and learn from each other.  

Despite the geographic expansion of these 
fragrances, perfumery was an art perfected in the 
Orient, where it continues to play a significant part 
in the culture. Its prominence can be 
attributed to the chemical and alchemy 
discoveries made by Arab scientists who 
contributed significantly to fields of science, 
maths, and medicine during what is known as the 
Islamic Golden Age. Perfumery apparatuses such 
as the alembic were also invented by Arabs, who 
greatly enhanced the ancient art of distillation. 

During this time, the region witnessed cultural, 
economic, and scientific flourishing, which 
facilitated exporting valuable raw materials 
worldwide and thus monopolizing the trade of 
fragrance and perfumes for many centuries. 
These exports came in the form of wood, oils, 
resins, herbs, and animal fragrance materials.

With a prolific supply of products, perfumery 
proved to be a profitable industry for Arabs: 
business was booming. Arab merchants 
expanded their businesses and established 
themselves as some of the wealthiest businessmen 
of their times. There were multiple trade paths in 
the region, and the high demand and supply of 
perfumes paved the way for the Incense Route 
rise (also known as the Perfume Route). 
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This pathway traveled north parallel to the Red 
Sea, hosting approximately 65 resting stations.  

Frankincense and myrrh were some of the more 
prized and sought-after ingredients in the 
perfumery world and are found only in Southern 
Arabia (modern-day Yemen and Oman). As a 
result, the Incense Route is also referred to as the 
Frankincense Route. The region of southern 
Arabia was famous for its fertile land and and 
abundance of spices and fragrances alike, 
garnering its nickname "Arabia Felix." Lesser 
varieties of frankincense also existed in 
northeast Africa, particularly Somalia. 

As trade continued and products became  
more accessible, gradually, these fragrances 
expanded beyond sacred rituals and were 
incorporated into daily hygiene practices. 
For centuries, Arabs and Muslims have been 
applying perfumes, and the Islamic Hadiths - 
the  sayings of the Prophet Mohammed (PBUH) - 
encourage Muslims to maintain cleanliness 
and pleasant scents using ingredients such 
as oud and musk. 

It is conventional in Arab customs to use 
perfumes for purification rituals or as an air 
freshener. Many flowers and herbs used in

Silk Road Map. Courtesy of Reem Abu Issa.
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perfume making were cultivated and native to 
the region, such as jasmine and rose. From trade 
routes throughout Asia, northeast Africa, and the 
Mediterranean, rare and prized aromas, myrrh, 
and resins were imported. These routes allowed 
for the discovery of new and exotic scents and 
facilitated an intense global perfume trade. 

In the 20th century, synthetic essences took over 
the industry. Perfumery underwent gradual 
democratization and transformed from a 
religious rite and elitist privilege. It is an 
instrument of sensory captivation and at many 
times, a therapeutic remedy. Perfumery has 
evolved to represent part of the Arabic identity 
as a people and culture. 





Keeping up with QAIC
Have you been keeping up with all of QAIC’s artistic and cultural features? Test your knowledge 
with our crossword puzzle and find out how much you’ve been keeping with QAIC.  

Stumped? Follow us on social media @QatarAmerica for hints. 
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1.  Inspired by the modern Arab woman, 
Ghada Al Subaiey’s 1309 label is a ready-to-
wear brand of this type of garment.

4. This cultural village in Qatar serves as a hub 
for the artistic community, housing public art 
exhibitions, and is home to a diverse array of 
cultural organizations, art galleries, and 
international cuisine.

8. This US women’s soccer team visited Qatar 
in 2020.

10. Dr. Julia Gonnella is the Director of this 
museum, designed by Chinese-American
architect I.M. Pei.

11. A Qatari creative and filmmaker, Khalifa Al 
Thani discusses The Next Generation of Film 
Making in our January webinar of this QAIC 
art and culture series.

12. This is the title of QAIC’s inaugural art 
exhibition of works by artist Sabah Arbilli 
exploring universal values through 
Islamic Calligraphy. 

Across 2. This new QAIC initiative launched in 
partnership with The Doha Film Institute in 
February 2021 aims to highlight films and 
filmmakers from or about Arabs and the 
Middle East.

3. This means art of beautiful handwriting. 
Derives from the Greek words for "beauty" 
and "to write".

5. Qatari songwriter and symphonic artist, and 
QAIC’s ‘The Art of Athletics’ panel moderator, 
Dana Al Fardan released her first album in 
2013 titled this.

6. This is the title of a publication opportunity 
developed by QAIC, where writers and 
storytellers can submit their perspectives on 
culture, art, and community. 

7. This institute serves as an all-encompassing 
film hub in Doha, as well as a resource for the 
region and the rest of the world.

9. In its 10th annual edition, this initiative, run 
by Qatar Museums, celebrates the cultures of 
Qatar and the US to an international 
audience through a year-long cultural 
exchange agreement.

D
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n
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1. Abaya   2. Arab Film House  3. Calligraphy  4. Katara   5. Paint   6. PostScript  7. Doha Film Institute 8. Washington Spirit   9. Year of Culture   10. MIA
11. Expressions   12. Transcendent Text
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Color Me QAIC

And of His signs is that He created for you from yourselves that you may 
find tranquility in them; and He places between you affection and mercy.



Partners

Dr. Mohanalakshmi Rajakumar  
 Amna Al-Binali  

Maryam Al Beshri, Fellow (Spring 2021)

Anusheh Zaman, Fellow (Spring 2021)

Alisa Grishin, Intern (Spring 2021)
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Contributing  
Authors

Thank you to all of our  
partners and supporters.

Designed by Yousra Khalil 
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Join our QAIC Family!
Interested in taking your support of the Qatar America Institute of Culture further? If so, you 
can do this in two ways: supporting QAIC’s mission and programming as an official sponsor, or 
joining QAIC’s membership community to enhance your art and culture journey.

As a member, you become part of the extended QAIC family. With an annual membership, 
you will receive more exclusive experiences during some of QAIC’s programs. These offerings 
include access to exclusive engagements with featured guests, intimate receptions with visiting 
artists, and other benefits – both tangible and intangible, to better serve you as a platform for 
cultural and creative enrichment. QAIC members are an extension of us; therefore, it is with this 
network of passionate individuals that we can further advance our mission of connecting 
creatives, convening communities, and celebrating cultures, locally and beyond. For more 
information, visit www.qataramerica.org/membership.

As a sponsor, your support will directly sustain and expand the programming that QAIC has to 
offer to its audiences in the United States, in Qatar, and around the world. Sponsors also
 receive unique benefits as part of their contribution, like VIP tickets to QAIC events, brand 
exposure, and more. For more information, visit www.qataramerica.org/support-QAIC.

Lastly,  your contributions and continued support will allow QAIC to remain a viable platform 
and partner for creatives and artists. Through QAIC’s programming, artists and creatives are 
highlighted, which helps further their own success and cultivate peace among various 
peoples from around the world.
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qataramerica.org

info@qataramerica.org
+1 (202)-800-8232
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